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MEDIA ADVOCACY 101
How to work with the media to influence policy makers
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WHAT IS MEDIA ADVOCACY?
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WHAT IS MEDIA ADVOCACY?

Media advocacy is the strategic use of mass 
media to support community organizing to 
advance social or public policy initiatives.
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WHAT IS THE PURPOSE OF MEDIA ADVOCACY?

To put pressure on (influence) decision-makers by 
mobilizing community groups and improving 
coverage of health issues through the media that 
matter to them.
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MEDIA ADVOCACY

In order to be effective, 
media advocacy must 

be strategic.
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FIRST YOU MUST KNOW:

WHAT DO YOU WANT TO CHANGE?

WHAT IS THE SOLUTION OR POLICY?

WHO HAS THE POWER TO MAKE THE NECESSARY CHANGE?

WHO MUST BE MOBILIZED TO APPLY THE NECESSARY PRESSURE?

WHAT DO THE TARGETS NEED TO HEAR?
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THEN DEVELOP YOUR
MEDIA ADVOCACY STRATEGY

THINK ABOUT THE POLICY CONTEXT, THEN THINK ABOUT THE MEDIA CONTEXT

FOCUS ON THE ISSUE, NOT THE INDIVIDUALS
• What are you going to say (in a way that the media can write it down and report 

on)?
• Who is going to say it (messenger)?
• Who are they going to say it to (what media is important to decision-makers)?
• How do you get access to the right media outlets?
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MEDIA ADVOCACY TOOLS & TACTICS

LETTERS TO THE EDITOR

OP-EDS

EDITORIAL BOARD VISIT

STATEMENTS OF SUPPORT OR OPPOSITION

SOCIAL MEDIA
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MEDIA ADVOCACY TOOLS & TACTICS
EDITORIALS

LETTERS TO THE EDITOR

OP-ED
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MEDIA ADVOCACY TOOLS & TACTICS

LETTERS TO THE EDITOR

• KEEP IT SHORT AND STICK TO ONE SUBJECT. LTE’S ARE 
SUBJECT TO A WORD LIMIT SET BY THE PUBLICATION.

• MAKE REFERENCES TO PREVIOUS ARTICLES IN THE 
NEWSPAPER

• INCLUDE YOUR CONTACT INFO. MANY NEWSPAPERS WON’T 
PUBLISH A LTE IF THEY CAN’T VERIFY THE AUTHOR.
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MEDIA ADVOCACY TOOLS & TACTICS
OP-EDS
USUALLY LONGER THAN A REGULAR LETTER TO THE EDITOR (300 TO 700 
WORDS). OFTEN WRITTEN BY A SUBJECT MATTER EXPERT (OR GHOST 
WRITTEN FOR THEM)

• OWN THE OPINION

• START WITH A HOOK

• KNOW YOUR AUDIENCE

• BACK IT UP

• END WITH ACTION
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MEDIA ADVOCACY TOOLS & TACTICS

EDITORIAL BOARD VISIT

THE EDITORIAL BOARD IS THE GROUP OF INDIVIDUALS 
AT A NEWSPAPER THAT DETERMINE WHAT THE PAPER’S 
POSITION WILL BE ON AN ISSUE AND WRITES 
EDITORIALS EXPRESSING THOSE VIEWS. 

AN EDITORIAL BOARD MEETING GIVES YOU A CHANCE 
TO INFLUENCE THE BOARD’S OPINIONS IN YOUR FAVOR 
OR, IF THE PAPER OPPOSES YOUR VIEWPOINT, IT GIVES 
YOU THE OPPORTUNITY TO TRY TO MOVE THE 
COVERAGE OF YOUR ISSUE IN A MORE FAVORABLE 
DIRECTION. 
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MEDIA ADVOCACY TOOLS & TACTICS

STATEMENTS OF SUPPORT OR OPPOSITION

• ADDRESS THE LETTER APPROPRIATELY

• INCLUDE THE BILL NUMBER IN THE SUBJECT LINE

• IDENTIFY WHO YOU ARE OR WRITING ON BEHALF OF

• STATE WHY YOU SUPPORT OR OPPOSE A BILL

• INCLUDE A STORY

• TELL YOUR REPRESENTATIVE WHAT YOU WANT THEM TO DO

• INCLUDE YOUR NAME/ORGANIZATION NAME AT THE END OF 
THE LETTER
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MEDIA ADVOCACY TOOLS & TACTICS

SUBMITTING YOUR STATEMENT OF 
SUPPORT OR OPPOSITION
CREATE AN ACCOUNT ON THE CA LEGISLATURE 
ADVOCATES PORTAL

CREATE A PDF OF YOUR SUPPORT LETTER. THE 
LETTER SHOULD INCLUDE: YOUR GROUP’S LOGO IN 
THE LETTERHEAD, A REFERENCE TO THE BILL 
NUMBER IN THE SUBJECT LINE, A SIGNATURE AT THE 
BOTTOM OF THE LETTER. .

SUBMIT YOUR LETTER USING THE ONLINE PORTAL

http://bit.ly/calegadvocate
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MEDIA ADVOCACY TOOLS & TACTICS

STATEMENTS OF SUPPORT OR 
OPPOSITION CAN ALSO BE…

SUBMITTED TO THE MEDIA

POSTED ON YOUR WEBSITE

LINKED TO ON SOCIAL MEDIA

SENT OUT TO YOUR SUPPORTERS VIA E-BLAST
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MEDIA ADVOCACY TOOLS & TACTICS

SOCIAL MEDIA
ALLOWS YOU TO DIRECTLY SEND A MESSAGE TO YOUR REPRESENTATIVE

IS LOW COST WITH A QUICK AND BROAD REACH

PROVIDES OPPORTUNITIES TO LISTEN, ENGAGE AND MONITOR PROGRESS

HELPS YOU REACH YOUR SUPPORTERS WHERE THEY ARE
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MEDIA ADVOCACY TOOLS & TACTICS

WAYS TO AMPLIFY YOUR ADVOCACY USING SOCIAL 
MEDIA
CREATE A UNIQUE HASHTAG

DESIGN OR UTILIZE ENGAGING IMAGES

CONNECT WITH RELEVANT MEDIA OUTLETS THROUGH SOCIAL MEDIA. 

IDENTIFY ORGANIZATIONS, INSTITUTIONS AND OTHER RELEVANT 
STAKEHOLDERS
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MAKE IT EASY TO UNDERSTAND –
AND EASY TO REMEMBER!
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NOW ITS TIME TO USE YOUR VOICE

ACTIVITY
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TWEET THE GOVERNOR - @GAVINNEWSOM

JOIN US IN URGING GOVERNOR NEWSOM TO PASS A COMPREHENSIVE FLAVORED TOBACCO 
RESTRICTION BILL IN 2020.
WHAT DO WE WANT GOVERNOR NEWSOM TO DO:

• TAKE IMMEDIATE ACTION TO PROTECT ALL CALIFORNIANS FROM THE HARMFUL EFFECTS OF FLAVORED E-CIGARETTES 

• PROHIBITING THE SALE OF FLAVORED E-CIGARETTE PRODUCTS IN THE STATE.

REACH MORE PEOPLE 

• IF STARTING THE TWEET TAGGING @GAVINNEWSOM DON’T FORGET TO INCLUDE A PERIOD (.) IN FRONT OF HIS TWITTER HANDLE SO THE 
TWEET IS VISIBLE PUBLICLY (.@GAVINNEWSOM)

• INCLUDE POPULAR HASHTAGS ON THE MATTER THAT OTHERS MAY BE FOLLOWING. #BANFLAVOREDTOBACCO #PUBLICHEALTH #NOVAPE 
#NOTOBACCOFORKIDS

CAN’T PARTICIPATE IN ADVOCACY?

• TWEET THE GOVERNOR AND SHARE THAT YOU ARE AT TODAY’S WORKSHOP LEARNING TOBACCO USE AND DISCUSSING LOCAL SOLUTIONS.
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NOT ON TWITTER? START YOUR LETTER OF SUPPORT

JOIN US IN URGING GOVERNOR NEWSOM TO PASS A 
COMPREHENSIVE FLAVORED TOBACCO RESTRICTION BILL IN 
2020.

DRAFT THE OPENING PARAGRAPH TO A LETTER OF SUPPORT YOU CAN FINISH 
AND SEND LATER.

DEAR GOVERNOR NEWSOM,

• STATE THE PROBLEM

• INCLUDE A DATA POINT TO BACK UP WHY THIS ISSUE IS A PROBLEM

• INCLUDE A HUMAN CONNECTION
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YOU’RE MAKING A DIFFERENCE!
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THANK YOU


